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UIs, machine learning, voice input, evolving gestural interactions and
more infiltrate the market. Given the emerging popularity of design
systems and space of DesignOps, as well as the rise of companies
competing on design and usability, now is the time to think about how we
use and evolve UI patterns and scale design systems. What You'll Learn
Produce intuitive products through consistency and familiarity.Save time
instead of starting from scratch.Communicate design decisions with
evidence to support solutions.Use smart defaults without extensive
product design experience.Improve a user's experience.Scale growing
business with design. Who This Book Is For Those familiar with creating
websites and want to learn more, WordPress bloggers, or marketers who
want to weave components together into a usable, revenue-generating
experience.
Logo Design Love - David Airey 2015
In Logo Design Love, Irish graphic designer David Airey brings the best
parts of his wildly popular blog of the same name to the printed page.
Just as in the blog, David fills each page of this simple, modern-looking
book with gorgeous logos and real world anecdotes that illustrate best
practices for designing brand identity systems that last.
User-Centered Interaction Design Patterns for Interactive Digital
Television Applications - Tibor Kunert 2009-06-12
Technology is meant to make life easier and to raise its quality. Our
interaction with technology should be designed according to human
needs instead of us being required to adapt to technology. Even so,
technology may change quickly and people and their habits change
slowly. With the aim of supporting user acceptance of iTV, the focus of
this book is on the usability of iTV applications. A method for developing
interaction design patterns especially for new technologies is presented
for the first time. The main characteristics covered in this new approach
are: systematic identification of recurrent design problems; usability as a
quality criterion for design solutions; integration of designers into the
pattern development process including identification of designers' needs,
and iterative evaluation and optimisation of patterns to encourage
designers to accept and use them; usability testing to identify proven
design solutions and their trade-offs; presentation of specific design
guidelines.
Human Interface and the Management of Information:
Information, Design and Interaction - Sakae Yamamoto 2016-07-04
The two-volume set LNCS 9734 and 9735 constitutes the refereed
proceedings of the Human Interface and the Management of Information
thematic track, held as part of the 18th International Conference on
Human-Computer Interaction, HCII 2016, held in Toronto, Canada, in
July 2016. HCII 2016 received a total of 4354 submissions of which 1287
papers were accepted for publication after a careful reviewing process.
These papers address the latest research and development efforts and
highlight the human aspects of design and use of computing systems.
The papers accepted for presentation thoroughly cover the entire field of
human-computer interaction, addressing major advances in knowledge
and effective use of computers in a variety of application areas This
volume contains papers addressing the following major topics:
information presentation; big data visualization; information analytics;
discovery and exploration; interaction design, human-centered design;
haptic, tactile and multimodal interaction.
The Essential Guide to User Interface Design - Wilbert O. Galitz
2007-04-10
Bringing together the results of more than 300 new design studies, an
understanding of people, knowledge of hardware and software
capabilities, and the author’s practical experience gained from 45 years
of work with display-based systems, this book addresses interface and
screen design from the user’s perspective. You will learn how to create

Identity Designed - David Airey 2019-01-01
Ideal for students of design, independent designers, and entrepreneurs
who want to expand their understanding of effective design in business,
Identity Designed is the definitive guide to visual branding. Written by
best-selling writer and renowned designer David Airey, Identity Designed
formalizes the process and the benefits of brand identity design and
includes a substantial collection of high-caliber projects from a variety of
the world’s most talented design studios. You’ll see the history and
importance of branding, a contemporary assessment of best practices,
and how there’s always more than one way to exceed client expectations.
You’ll also learn a range of methods for conducting research, defining
strategy, generating ideas, developing touchpoints, implementing style
guides, and futureproofing your designs. Each identity case study is
followed by a recap of key points. The book includes projects by Lantern,
Base, Pharus, OCD, Rice Creative, Foreign Policy, Underline Studio,
Fedoriv, Freytag Anderson, Bedow, Robot Food, Together Design,
Believe in, Jack Renwick Studio, ico Design, and Lundgren+Lindqvist.
Identity Designed is a must-have, not only for designers, but also for
entrepreneurs who want to improve their work with a greater
understanding of how good design is good business.
Web Style Guide, 4th Edition - Patrick J. Lynch 2016-08-23
A classic reference book on user interface design and graphic design for
web sites, updated to reflect a rapidly changing market Consistently
praised as the best volume on classic elements of web site design, Web
Style Guide has sold many thousands of copies and has been published
around the world. This new revised edition confirms Web Style Guide as
the go-to authority in a rapidly changing market. As web designers move
from building sites from scratch to using content management and
aggregation tools, the book’s focus shifts away from code samples and
toward best practices, especially those involving mobile experience,
social media, and accessibility. An ideal reference for web site designers
in corporations, government, nonprofit organizations, and academic
institutions, the book explains established design principles and covers
all aspects of web design—from planning to production to maintenance.
The guide also shows how these principles apply in web design projects
whose primary concerns are information design, interface design, and
efficient search and navigation.
NASA Graphics Standards Manual - Jesse Reed 2015-09
The NASA Graphics Standards Manual, by Richard Danne and Bruce
Blackburn, is a futuristic vision for an agency at the cutting edge of
science and exploration. Housed in a special anti-static package, the
book features a foreword by Richard Danne, an essay by Christopher
Bonanos, scans of the original manual (from Danne's personal copy),
reproductions of the original NASA 35mm slide presentation, and scans
of the Managers Guide, a follow-up booklet distributed by NASA.
Practical UI Patterns for Design Systems - Diana MacDonald 2019-06-25
Understanding UI patterns is invaluable to anyone creating websites for
the first time. It helps you make connections between which tools are
right for which jobs, understand the processes, and think deeply about
the context of a problem. This is your concise guide to the tested and
proven general mechanisms for solving recurring user interface
problems, so that you don't have to reinvent the wheel. You'll see how to
find a pattern you can apply to a given UI problem and how to
deconstruct patterns to understand them in depth, including their
constraints. UI patterns lead to better use of existing conventions and
converging web standards. This book shows you how to spot antipatterns, how to mix and match patterns, and how they inform design
systems. By helping the non-web professionals and junior web
professionals of the world use basic patterns, the web industry can put
its best foot forward as new interfaces such as VR/AR/MR, conversational
visual-style-guide-examples
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an effective design methodology, design and organize screens and Web
pages that encourage efficient comprehension and execution, and create
screen icons and graphics that make displays easier and more
comfortable to use.
The Perfect Capital - Karen Healey Wallace 2013-11-14
“Like a Gill inscription itself: controlled, full of sexual tension, human,
sensitive and with all this, rather wild and a bit unsettling.” - Lida Lopes
Cardozo Kindersley Maud is dedicated to the art of lettercutting. Whilst
observing a century-old inscription carved by Eric Gill into the outside
wall of a London church, she is mistaken by Edward for a prostitute. She
accepts his offer. Why does a woman seeking the precision and discipline
of perfect letterforms abandon herself so recklessly to the undisciplined
and all too imperfect world of Edward? What does rich, hedonistic city
banker Edward see in the purposeful and unmaterialistic woman who is
at least ten years older than his normal bedmates... and one still pining
for her husband from whom she is separated? Lettercutting becomes not
just a background, but an analogy for the search for perfection in an
imperfect world. Can such shallow beginnings lead to a relationship that
carves itself into their souls? The answer comes as a surprising end to
this powerful and witty debut novel.
The Human Centered Brand - Nela Dunato 2018-10-04
Promote your business with clarity, ease, and authenticity. The Human
Centered Brand is a practical branding guide for service based
businesses and creatives, that helps you grow meaningful relationships
with your clients and your audience. If you're a writer, marketing
consultant, creative agency owner, lawyer, illustrator, designer,
developer, psychotherapist, personal trainer, dentist, painter, musician,
bookkeeper, or other type of service business owner, the methods
described in this book will assist you in expressing yourself naturally and
creating a resonant, remarkable, and sustainable brand. Read this book
to learn: Why conventional branding approaches don't work for service
based businesses. How to identify your core values and use them in your
business and marketing decisions. Different ways you can make your
business unique among all the competition. How to express yourself
verbally through your website, emails, articles, videos, talks, podcasts...
What makes your "ideal clients" truly ideal, and how to connect with real
people who appreciate you as you are. How to craft an effective tagline.
What are the most important elements of a visual brand identity, and
how to use them to design your own brand. How to craft an exceptional
client experience and impress your clients with your professionalism.
How your brand relates to your business model, pricing, company
culture, fashion style, and social impact. Whether you're a complete
beginner or have lots of experience with marketing and design, you'll get
new insights about your own brand, and fresh ideas you'll want to
implement right away. The companion workbook, checklists, templates,
and other bonuses ensure that you not only learn new information, but
create a custom brand strategy on your own. Learn more at
humancenteredbrand.com
Politics and the English Language - George Orwell 2021-01-01
George Orwell set out ‘to make political writing into an art’, and to a
wide extent this aim shaped the future of English literature – his
descriptions of authoritarian regimes helped to form a new vocabulary
that is fundamental to understanding totalitarianism. While 1984 and
Animal Farm are amongst the most popular classic novels in the English
language, this new series of Orwell’s essays seeks to bring a wider
selection of his writing on politics and literature to a new readership. In
Politics and the English Language, the second in the Orwell’s Essays
series, Orwell takes aim at the language used in politics, which, he says,
‘is designed to make lies sound truthful and murder respectable, and to
give an appearance of solidity to pure wind’. In an age where the
language used in politics is constantly under the microscope, Orwell’s
Politics and the English Language is just as relevant today, and gives the
reader a vital understanding of the tactics at play. 'A writer who can –
and must – be rediscovered with every age.' — Irish Times
Learning Responsive Web Design - Clarissa Peterson 2014-06-09
Deliver an optimal user experience to all devices—including tablets,
smartphones, feature phones, laptops, and large screens—by learning
the basics of responsive web design. In this hands-on guide, UX designer
Clarissa Peterson explains how responsive web design works, and takes
you through a responsive workflow from project kickoff to site launch.
Ideal for anyone involved in the process of creating websites—not just
developers—this book teaches you fundamental strategies and
techniques for using HTML and CSS to design websites that not only
adapt to any screen size, but also use progressive enhancement to
provide a better user experience based on device capabilities such as
visual-style-guide-examples

touchscreens and retina displays. Start with content strategy before
creating a visual design Learn why your default design should be for the
narrowest screens Explore the HTML elements and CSS properties
essential for responsive web design Use media queries to display
different CSS styles based on a device’s viewport width Handle elements
such as images, typography, and navigation Use performance
optimization techniques to make your site lighter and faster
Designing Brand Identity - Alina Wheeler 2012-10-11
A revised new edition of the bestselling toolkit for creating, building, and
maintaining a strong brand From research and analysis through brand
strategy, design development through application design, and identity
standards through launch and governance, Designing Brand Identity,
Fourth Edition offers brand managers, marketers, and designers a
proven, universal five-phase process for creating and implementing
effective brand identity. Enriched by new case studies showcasing
successful world-class brands, this Fourth Edition brings readers up to
date with a detailed look at the latest trends in branding, including social
networks, mobile devices, global markets, apps, video, and virtual
brands. Features more than 30 all-new case studies showing best
practices and world-class Updated to include more than 35 percent new
material Offers a proven, universal five-phase process and methodology
for creating and implementing effective brand identity
The Associated Press Stylebook 2015 - Associated Press 2015-07-14
A fully revised and updated edition of the bible of the newspaper industry
Web Style Guide - Patrick J. Lynch 2016-01-01
A classic reference book on user interface design and graphic design for
web sites, updated to reflect a rapidly changing market Consistently
praised as the best volume on classic elements of web site design, Web
Style Guide has sold many thousands of copies and has been published
around the world. This new revised edition confirms Web Style Guide as
the go-to authority in a rapidly changing market. As web designers move
from building sites from scratch to using content management and
aggregation tools, the book's focus shifts away from code samples and
toward best practices, especially those involving mobile experience,
social media, and accessibility. An ideal reference for web site designers
in corporations, government, nonprofit organizations, and academic
institutions, the book explains established design principles and covers
all aspects of web design--from planning to production to maintenance.
The guide also shows how these principles apply in web design projects
whose primary concerns are information design, interface design, and
efficient search and navigation.
Atomic Design - Brad Frost 2016-12-05
Microsoft Manual of Style - Microsoft Corporation 2012-01-15
Maximize the impact and precision of your message! Now in its fourth
edition, the Microsoft Manual of Style provides essential guidance to
content creators, journalists, technical writers, editors, and everyone
else who writes about computer technology. Direct from the Editorial
Style Board at Microsoft—you get a comprehensive glossary of both
general technology terms and those specific to Microsoft; clear, concise
usage and style guidelines with helpful examples and alternatives;
guidance on grammar, tone, and voice; and best practices for writing
content for the web, optimizing for accessibility, and communicating to a
worldwide audience. Fully updated and optimized for ease of use, the
Microsoft Manual of Style is designed to help you communicate clearly,
consistently, and accurately about technical topics—across a range of
audiences and media.
A Visual Guide to Stata Graphics, Second Edition - Michael N.
Mitchell 2008-06-04
Whether you are new to Stata graphics or a seasoned veteran, A Visual
Guide to Stata Graphics, Second Edition will teach you how to use Stata
to make publication-quality graphs that will stand out and enhance your
statistical results. With over 900 illustrated examples and quickreference tabs, this book quickly guides you to the information you need
for creating and customizing high-quality graphs for any types of
statistical data.
Creating a Brand Identity: A Guide for Designers - Catharine SladeBrooking 2016-01-26
Creating A Brand Identity is a complex challenge for the graphic
designer. It requires practical design skills and creative drive as well as
an understanding of marketing and consumer behaviour. This practical
handbook is a comprehensive introduction to this creative process.
Exercises and examples highlight the key activities undertaken by
designers to create a successful brand identity, including defining the
audience, analyzing competitors, creating mood boards, naming brands,
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designing logos, presenting to clients and launching the new identity.
Case studies throughout the book are illustrated with brand identities
from around the world, including a diverse range of industries such as
digital media, fashion, advertising, product design, packaging, retail and
more. Filled with tips and tricks on research, design and testing, this is
essential reading for students, graduates and working designers
exploring this area for the first time.
Creating a Brand Identity: A Guide for Designers - Catharine SladeBrooking 2016-01-18
Creating a brand identity is a fascinating and complex challenge for the
graphic designer. It requires practical design skills and creative drive as
well as an understanding of marketing and consumer behaviour. This
practical handbook is a comprehensive introduction to this multifaceted
process. Exercises and examples highlight the key activities undertaken
by designers to create a successful brand identity, including defining the
audience, analyzing competitors, creating mood boards, naming brands,
designing logos, presenting to clients, rebranding and launching the new
identity. Case studies throughout the book are illustrated with brand
identities from around the world, including a diverse range of industries
– digital media, fashion, advertising, product design, packaging, retail
and more.
Building a StoryBrand - Donald Miller 2017-10-10
More than half-a-million business leaders have discovered the power of
the StoryBrand Framework, created by New York Times best-selling
author and marketing expert Donald Miller. And they are making
millions. If you use the wrong words to talk about your product, nobody
will buy it. Marketers and business owners struggle to effectively
connect with their customers, costing them and their companies millions
in lost revenue. In a world filled with constant, on-demand distractions, it
has become near-impossible for business owners to effectively cut
through the noise to reach their customers, something Donald Miller
knows first-hand. In this book, he shares the proven system he has
created to help you engage and truly influence customers. The
StoryBrand process is a proven solution to the struggle business leaders
face when talking about their companies. Without a clear, distinct
message, customers will not understand what you can do for them and
are unwilling to engage, causing you to lose potential sales, opportunities
for customer engagement, and much more. In Building a StoryBrand,
Donald Miller teaches marketers and business owners to use the seven
universal elements of powerful stories to dramatically improve how they
connect with customers and grow their businesses. His proven process
has helped thousands of companies engage with their existing
customers, giving them the ultimate competitive advantage. Building a
StoryBrand does this by teaching you: The seven universal story points
all humans respond to; The real reason customers make purchases; How
to simplify a brand message so people understand it; and How to create
the most effective messaging for websites, brochures, and social media.
Whether you are the marketing director of a multibillion-dollar company,
the owner of a small business, a politician running for office, or the lead
singer of a rock band, Building a StoryBrand will forever transform the
way you talk about who you are, what you do, and the unique value you
bring to your customers.
Object Design Style Guide - Matthias Noback 2019-12-23
”Demystifies object-oriented programming, and lays out how to use it to
design truly secure and performant applications.” —Charles Soetan,
Plum.io Key Features Dozens of techniques for writing object-oriented
code that’s easy to read, reuse, and maintain Write code that other
programmers will instantly understand Design rules for constructing
objects, changing and exposing state, and more Examples written in an
instantly familiar pseudocode that’s easy to apply to Java, Python, C#,
and any object-oriented language Purchase of the print book includes a
free eBook in PDF, Kindle, and ePub formats from Manning Publications.
About The Book Well-written object-oriented code is easy to read, modify,
and debug. Elevate your coding style by mastering the universal best
practices for object design presented in this book. These clearly
presented rules, which apply to any OO language, maximize the clarity
and durability of your codebase and increase productivity for you and
your team. In Object Design Style Guide, veteran developer Matthias
Noback lays out design rules for constructing objects, defining methods,
and much more. All examples use instantly familiar pseudocode, so you
can follow along in the language you prefer. You’ll go case by case
through important scenarios and challenges for object design and then
walk through a simple web application that demonstrates how different
types of objects can work together effectively. What You Will Learn
Universal design rules for a wide range of objects Best practices for
visual-style-guide-examples
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testing objects A catalog of common object types Changing and exposing
state Test your object design skills with exercises This Book Is Written
For For readers familiar with an object-oriented language and basic
application architecture. About the Author Matthias Noback is a
professional web developer with nearly two decades of experience. He
runs his own web development, training, and consultancy company
called “Noback’s Office.” Table of Contents: 1 ¦ Programming with
objects: A primer 2 ¦ Creating services 3 ¦ Creating other objects 4 ¦
Manipulating objects 5 ¦ Using objects 6 ¦ Retrieving information 7 ¦
Performing tasks 8 ¦ Dividing responsibilities 9 ¦ Changing the behavior
of services 10 ¦ A field guide to objects 11 ¦ Epilogue
The Times Style Guide: A practical guide to English usage - Ian
Brunskill 2022-05-12
The official style guide followed by The Times and The Sunday Times.
Uncover the rules, conventions and policies on spelling, grammar and
usage followed by the journalists, contributors and editors working on
the Times and Sunday Times newspapers. Now updated with all the
latest policy decisions.
Fashion Design - Guide - Divyam Agarwal 2021-11-14
Fashion design is the art of applying design, aesthetics, clothing
construction and natural beauty to clothing and its accessories. ... "A
fashion designer creates clothing, including dresses, suits, pants, and
skirts, and accessories like shoes and handbags, for consumers.
Software for People - Alexander Maedche 2012-09-15
The highly competitive and globalized software market is creating
pressure on software companies. Given the current boundary conditions,
it is critical to continuously increase time-to-market and reduce
development costs. In parallel, driven by private life experiences with
mobile computing devices, the World Wide Web and software-based
services, peoples’ general expectations with regards to software are
growing. They expect software that is simple and joyful to use. In the
light of the changes that have taken place in recent years, software
companies need to fundamentally reconsider the way they develop and
deliver software to their customers. This book introduces fundamentals,
trends and best practices in the software industry from a threefold
perspective which equally takes into account design, management, and
development of software. It demonstrates how cross-functional
integration can be leveraged by software companies to successfully build
software for people. Professionals from business and academia give an
overview on state-of-the-art knowledge and report on key insights from
their real-life experience. They provide guidance and hands-on
recommendation on how to create winning products. This combined
perspective fosters the transfer of knowledge between research and
practice and offers a high practical value for both sides. The book targets
both, practitioners and academics looking for successfully building
software in the future. It is directed at Managing Directors of software
companies, Software Project Managers, Product Managers and
Designers, Software Developers as well as academics and students in the
area of Software and Information Systems Engineering, Human
Computer Interaction (HCI), and Innovation Management.
The Naming Book - Brad Flowers 2020-03-17
NAME YOUR BUSINESS. TELL YOUR STORY. Advertising and
marketing masters from Ogilvy to Godin have proven the value of words
when it comes to building a brand, attracting an audience, and making a
sale. In our increasingly crowded and noisy world, a name is the
foundation of every product, brand, or business—and it needs to stand
out. In The Naming Book, Bullhorn Creative founder and partner Brad
Flowers presents a clear framework for crafting and choosing the name
that sticks. With a five-step blueprint that takes you from brainstorming
to trademarking, this book is the ultimate guidebook to naming anything.
You’ll learn how to: Set clear goals for your name and brand before you
start Craft a brainstorming list based on your business mission Build a
brand unique to you by creating your own word Find the balance
between “cool” and clear Narrow down your list of names with five easy
tests
Design Elements - Timothy Samara 2007-04-01
The graphic design equivalent to Strunk & White's The Elements of Style
This book is simply the most compact and lucid handbook available
outlining the basic principles of layout, typography, color usage, and
space. Being a creative designer is often about coming up with unique
design solutions. Unfortunately, when the basic rules of design are
ignored in an effort to be distinctive, design becomes useless. In
language, a departure from the rules is only appreciated as great
literature if recognition of the rules underlies the text. Graphic design is
a "visual language," and brilliance is recognized in designers whose work
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seems to break all the rules, yet communicates its messages clearly. This
book is a fun and accessible handbook that presents the fundamentals of
design in lists, tips, brief text, and examples. Chapters include Graphic
Design: What It Is; What Are They and What Do They Do?; 20 Basic Rules
of Good Design; Form and Space-The Basics; Color Fundamentals;
Choosing and Using Type; The World of Imagery; Putting it All
Together?Essential Layout Concepts; The Right Design Choices: 20
Reminders for Working Designers; and Breaking the Rules: When and
Why to Challenge all the Rules of this Book.
Building Your Brand Assets - Karan Gupta 2021-04-18
Your brand is and should be unique. It should stand out from others in a
similar business or service. What makes your brand so different? It's
your unique promise and value that you provide to your customers and
clients. But how do you communicate this to your potential network?
Through branding. Like humans, brands have a character. Like us, they
need to have a style, a dressing sense, and a style of communication to
grab people's attention. In this book, we'll get into the depth of each of
the brand assets from brand name, story, logo, colors, typography, tone
of voice, imagery, iconography, illustrations to compiling them in a holy
brand style guide. It'll be an exciting journey. If you're a brand strategist,
marketer, brand agency team member, at a manager post, a business
owner, or an entrepreneur looking to establish your business as a brand,
this is for you. If you're a young design or business graduate struggling
to understand the practical applications of your theory classes in
Branding and Marketing, this is for you. If you're a 9-5 stuck employee at
a stressful job and willing to set up your own business or brand but don't
have the capital to invest in building your brand, this will help you
construct it. In the last book, 'BYOB Building Your Own Brand', we talked
about the first steps towards creating a brand strategy, value proposition
statement, brand character, and the various types of brand logos. This
book is a continuation of where we left in the last book. Although you can
read it without going through the previous book, I would recommend you
to read it too if you wish to gain a better foundation in brand building.
Here we will understand what a particular brand asset is used for, how it
needs to be created, where it should be used, and how to make it a
successful brand asset that evokes a strong brand recall in the minds of
your audience. All the chapters are supported by examples from brands
all over the world. The last chapter focuses on compiling the valuable
brand assets in the form of a style guide with guidelines, descriptions,
information, standards, best practices, do's and don'ts, and instructions
for anyone who will be involved in brand building exercises. A strong
visual identity is the need for a modern brand to evolve in this digital era
and a necessity for a legacy brand to continue growing business. Over
90% of businesses around the world today depend on highly aesthetical
and meaningful visual communication. How do we achieve this? With all
the visual and emotional clutter filling the digital space and no one really
looking at your advertisements anymore? How do we attract people and
hook them to your brand? We do it by providing them value. Value
through an exclusive visual means of communication. Obviously, there's
something particular about how your brand dresses up to perform in
front of your audience. These accessories it wears are your brand's
assets and, in this book, you'll discover how to make them.
Web Style Guide - Patrick J. Lynch 2002
This book demonstrates the step-by-step process involved in designing a
Web site. Readers are assumed to be familiar with whatever Web
publishing tool they are using. The guide gives few technical details but
instead focuses on the usability, layout, and attractiveness of a Web site,
with the goal being to make it as popular with the intended audience as
possible. Considerations such as graphics, typography, and multimedia
enhancements are discussed.
The Yahoo! Style Guide - Chris Barr 2010-07-06
WWW may be an acronym for the World Wide Web, but no one could
fault you for thinking it stands for wild, wild West. The rapid growth of
the Web has meant having to rely on style guides intended for print
publishing, but these guides do not address the new challenges of
communicating online. Enter The Yahoo! Style Guide. From Yahoo!, a
leader in online content and one of the most visited Internet destinations
in the world, comes the definitive reference on the essential elements of
Web style for writers, editors, bloggers, and students. With topics that
range from the basics of grammar and punctuation to Web-specific ways
to improve your writing, this comprehensive resource will help you: Shape your text for online reading - Construct clear and compelling copy
- Write eye-catching and effective headings - Develop your site's unique
voice - Streamline text for mobile users - Optimize webpages to boost
your chances of appearing in search results - Create better blogs and
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newsletters - Learn easy fixes for your writing mistakes - Write clear
user-interface text This essential sourcebook—based on internal editorial
practices that have helped Yahoo! writers and editors for the last fifteen
years—is now at your fingertips.
The Business Style Handbook, Second Edition: An A-to-Z Guide for
Effective Writing on the Job - Helen Cunningham 2012-10-26
Revised and updated for the newest digital platforms—the classic guide
to business writing style and protocols While retaining all the valuable
information that has made The Business Style Handbook a modern
classic, the second edition provides new words, phrases and guidance to
help you express yourself clearly, confidently and correctly on any digital
platform. New to this edition: Updated A-to-Z section with 250 new
entries Best practices for email in a world of portable devices Insights
from communications executives at global companies Praise for The
Business Style Handbook “This may be the handiest and clearest book of
tips on basic business writing I’ve read in a long time.” —Pam Robinson,
cofounder, the American Copy Editors Society “An excellent primer on
how to communicate effectively in a business setting.” —Michael Barry,
vice president, media relations, Insurance Information Institute “This
book is especially helpful for people when English is their second
language. I recommend it to all my business classes.” —Elizabeth Xu,
Ph.D., author, executive mentor and leadership class instructor, Stanford
University “You never want poor writing to get in the way of what you’re
saying. . . . This style guide is a valuable resource to help ensure that the
quality of your writing differentiates you.” —Bart Mosley, principal and
chief investment officer, Alprion Capital Management LP
Lean Branding - Laura Busche 2019-03-01
Every day, thousands of passionate developers come up with new startup
ideas but lack the branding know-how to make them thrive. If you count
yourself among them, Lean Branding is here to help. This practical
toolkit helps you build your own robust, dynamic brands that generate
conversion. You’ll find over 100 DIY branding tactics and inspiring case
studies, and step-by-step instructions for building and measuring 25
essential brand strategy ingredients, from logo design to demo-day
pitches, using The Lean Startup methodology’s Build-Measure-Learn
loop. Learn exactly what a brand is—and what it isn’t Build a minimal set
of brand ingredients that are viable in the marketplace: brand story,
brand symbols, and brand strategy Measure your brand ingredients by
using meaningful metrics to see if they meet your conversion goals Pivot
your brand ingredients in new directions based on what you’ve
learned—by optimizing rather than trashing Focus specifically on brand
story, symbols, or strategy by following the Build-Measure-Learn
chapters that apply
Branding Identity - ArtPower 2010-06-01
The Markdown Guide - Matt Cone 2020-06-27
The Markdown markup language is one of the most popular plain-text
formatting languages available. Now you can learn the Markdown syntax
with the book that's been called "the best Markdown reference."
Designed for both novices and experts, The Markdown Guide is a
comprehensive reference manual that has everything you need to get
started and master the Markdown syntax.
Brand Bible - Debbie Millman 2012-02-01
Brand Bible is a comprehensive resource on brand design fundamentals.
It looks at the influences of modern design going back through time,
delivering a short anatomical overview and examines brand treatments
and movements in design. You'll learn the steps necessary to develop a
successful brand system from defining the brand attributes and
assessing the competition, to working with materials and vendors, and all
the steps in between. The author, who is the president of the design
group at Sterling Brands, has overseen the design/redesign of major
brands including Pepsi, Burger King, Tropicana, Kleenex, and many
more.
Atomic Habits - James Clear 2018-10-16
The #1 New York Times bestseller. Over 4 million copies sold! Tiny
Changes, Remarkable Results No matter your goals, Atomic Habits offers
a proven framework for improving--every day. James Clear, one of the
world's leading experts on habit formation, reveals practical strategies
that will teach you exactly how to form good habits, break bad ones, and
master the tiny behaviors that lead to remarkable results. If you're
having trouble changing your habits, the problem isn't you. The problem
is your system. Bad habits repeat themselves again and again not
because you don't want to change, but because you have the wrong
system for change. You do not rise to the level of your goals. You fall to
the level of your systems. Here, you'll get a proven system that can take
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you to new heights. Clear is known for his ability to distill complex topics
into simple behaviors that can be easily applied to daily life and work.
Here, he draws on the most proven ideas from biology, psychology, and
neuroscience to create an easy-to-understand guide for making good
habits inevitable and bad habits impossible. Along the way, readers will
be inspired and entertained with true stories from Olympic gold
medalists, award-winning artists, business leaders, life-saving physicians,
and star comedians who have used the science of small habits to master
their craft and vault to the top of their field. Learn how to: make time for
new habits (even when life gets crazy); overcome a lack of motivation
and willpower; design your environment to make success easier; get
back on track when you fall off course; ...and much more. Atomic Habits
will reshape the way you think about progress and success, and give you
the tools and strategies you need to transform your habits--whether you
are a team looking to win a championship, an organization hoping to
redefine an industry, or simply an individual who wishes to quit smoking,
lose weight, reduce stress, or achieve any other goal.
What Work Is - Philip Levine 2011-08-31
Winner of the National Book Award in 1991 “This collection amounts to a
hymn of praise for all the workers of America. These proletarian heroes,
with names like Lonnie, Loo, Sweet Pea, and Packy, work the furnaces,
forges, slag heaps, assembly lines, and loading docks at places with
unglamorous names like Brass Craft or Feinberg and Breslin’s First-Rate
Plumbing and Plating. Only Studs Terkel’s Working approaches the
pathos and beauty of this book. But Levine’s characters are also
significant for their inner lives, not merely their jobs. They are unusually
artistic, living ‘at the borders of dreams.’ One reads The Tempest ‘slowly
to himself’; another ponders a diagonal chalk line drawn by his teacher
to suggest a triangle, the roof of a barn, or the mysterious separation of
‘the dark from the dark.’ What Work Is ranks as a major work by a major
poet . . . very accessible and utterly American in tone and language.”
—Daniel L. Guillory, Library Journal
They Ask, You Answer - Marcus Sheridan 2019-08-06
The revolutionary guide that challenged businesses around the world to
stop selling to their buyers and start answering their questions to get
results; revised and updated to address new technology, trends, the
continuous evolution of the digital consumer, and much more In today’s
digital age, the traditional sales funnel—marketing at the top, sales in
the middle, customer service at the bottom—is no longer effective. To be
successful, businesses must obsess over the questions, concerns, and
problems their buyers have, and address them as honestly and as
thoroughly as possible. Every day, buyers turn to search engines to ask
billions of questions. Having the answers they need can attract
thousands of potential buyers to your company—but only if your content
strategy puts your answers at the top of those search results. It’s a
simple and powerful equation that produces growth and success: They
Ask, You Answer. Using these principles, author Marcus Sheridan led his
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struggling pool company from the bleak depths of the housing crash of
2008 to become one of the largest pool installers in the United States.
Discover how his proven strategy can work for your business and master
the principles of inbound and content marketing that have empowered
thousands of companies to achieve exceptional growth. They Ask, You
Answer is a straightforward guide filled with practical tactics and
insights for transforming your marketing strategy. This new edition has
been fully revised and updated to reflect the evolution of content
marketing and the increasing demands of today’s internet-savvy buyers.
New chapters explore the impact of technology, conversational
marketing, the essential elements every business website should possess,
the rise of video, and new stories from companies that have achieved
remarkable results with They Ask, You Answer. Upon reading this book,
you will know: How to build trust with buyers through content and video.
How to turn your web presence into a magnet for qualified buyers. What
works and what doesn’t through new case studies, featuring real-world
results from companies that have embraced these principles. Why you
need to think of your business as a media company, instead of relying on
more traditional (and ineffective) ways of advertising and marketing.
How to achieve buy-in at your company and truly embrace a culture of
content and video. How to transform your current customer base into
loyal brand advocates for your company. They Ask, You Answer is a musthave resource for companies that want a fresh approach to marketing
and sales that is proven to generate more traffic, leads, and sales.
Multiscreen UX Design - Wolfram Nagel 2015-12-11
People today use technology on different devices in different locations.
Users expect to access information on all relevant screens and across
multiple channels through smartphones, tablets, laptops/desktops, smart
(internet-connected) TVs, and other devices, such as smartwatches for
example. Multiscreen is no longer a nice add-on, it’s a requirement. In
this environment, user experience needs to cater to multiple devices.
This book provides a holistic approach that will help UX professionals to
offer a hands-on guide for UX design across multiple screens. It presents
an opportunity to learn how to cater designs for customers. Readers will
find patterns, strategies, examples and case studies, methodologies, and
insights to help inspire them to develop a viable strategy for their own
digital products and services. UX professionals will walk through
important elements of multiscreen UX: Investigating the devices and
their capabilities Understanding the users and their capabilities
Considering the context in which users use these devices Navigating
next generation information experiences and the future of content
management Designing content and UI architecture for multiscreen
projects A hands-on, practical guide to UX design for how users approach
content – across more than one screen at a time Discusses devices, users,
and their practices Includes best practices, real-world examples, and tips
and tricks A preface written by Scott Jenson
Web Style Guide, 3rd edition - Patrick J. Lynch 2008
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