1 Exploring Tourists Push
And Pull Travel Motivations
To
Eventually, you will entirely discover a additional experience and
attainment by spending more cash. nevertheless when? attain you
endure that you require to get those every needs similar to having
significantly cash? Why dont you attempt to get something basic
in the beginning? Thats something that will guide you to
understand even more in the region of the globe, experience,
some places, once history, amusement, and a lot more?
It is your unquestionably own get older to appear in reviewing
habit. along with guides you could enjoy now is 1 Exploring
Tourists Push And Pull Travel Motivations To below.

The Hospitality and Tourism
Industry in ASEAN and East
Asian Destinations - Jinlin
Zhao 2021-07-16
This new volume addresses the
growing interest to understand
tourism and hospitality in
Southeast and South Asia, two
regions that have seen
tremendous growth in
international tourists in recent
years. It explores the current
development of hospitality and
1-exploring-tourists-push-and-pull-travel-motivations-to

tourism industry in the regions
of Hong Kong, Macao and
Taiwan as well as other key
countries in Southeast and
South Asia. The Hospitality and
Tourism Industry in ASEAN
and East Asian Destinations:
New Growth, Trends, and
Developments provides
updated findings and case
studies that highlight
opportunities and issues of
tourism and hospitality
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development in ASEAN.
Chapters cover such diverse
topics as: Online marketing
strategies Sustainable
hospitality development
Diversification efforts of the
tourism industry Innovations in
independent hotels Wildlife
tourism in urban destinations
The Vietnamese national park
system Consumers’ positive
and negative images of certain
destinations Much more While
academicians will benefit from
the updated research findings
summarized by the respected
scholars, hospitality
professionals will also find the
book a valuable source of
information as the chapters
delve into the most recent
topical and industry focused
issues.
Information and
Communication
Technologies in Tourism
2021 - Wolfgang Wörndl
2021-01-11
This open access book is the
proceedings of the
International Federation for IT
and Travel & Tourism (IFITT)’s
28th Annual International
eTourism Conference, which
1-exploring-tourists-push-and-pull-travel-motivations-to

assembles the latest research
presented at the
ENTER21@yourplace virtual
conference January 19–22,
2021. This book advances the
current knowledge base of
information and
communication technologies
and tourism in the areas of
social media and sharing
economy, technology including
AI-driven technologies,
research related to destination
management and innovations,
COVID-19 repercussions, and
others. Readers will find a
wealth of state-of-the-art
insights, ideas, and case
studies on how information and
communication technologies
can be applied in travel and
tourism as we encounter new
opportunities and challenges in
an unpredictable world.
Promoting Creative
Tourism: Current Issues in
Tourism Research - Ahmad
Hudaiby Galih Kusumah
2021-04-23
The papers presented in this
work cover themes such as
sustainable tourism; ICT and
tourism; marine tourism;
tourism and education;
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tourism, economics, and
finance; tourism marketing;
recreation and sport tourism;
halal & sharia tourism; culture
and indigenous tourism;
destination management;
tourism gastronomy; politic,
social, and humanities in
tourism; heritage tourism;
medical & health tourism; film
induced tourism; community
based tourism; tourism
planning and policy; meeting,
incentive, convention, and
exhibition; supply chain
management; hospitality
management; restaurant
management and operation;
safety and crisis management;
corporate social responsibility
(CSR); tourism geography;
disruptive innovation in
tourism; infrastructure and
transportation in tourism
development; urban and rural
tourism planning and
development; community
resilience and social capital in
tourism. The 4th ISOT 2020
aimed at (1) bringing together
scientists, researchers,
practitioners, professionals,
and students in a scientific
forum and (2) having
1-exploring-tourists-push-and-pull-travel-motivations-to

discussions on theoretical and
practical knowledge about
current issues in tourism. The
keynote speakers contributing
to this conference are those
with expertise in tourism,
either in an academic or
industrial context.
Contemporary Issues in
Tourism and Hospitality a
Systematic Approach - Nilüfer
Vatansever Toylan 2021-04-15
Contemporary Issues in
Tourism and Hospitality a
Systematic Approach
Handbook of Research on
Sustainable Tourism and Hotel
Operations in Global
Hypercompetition - Sezerel,
Hakan 2022-10-07
To compete effectively today
and remain sustainable over
the long term, business
organizations must create
flexible means of generating
competitive advantage given
the hypercompetitive nature of
the global marketplace in all
industries including tourism.
The COVID-19 pandemic has
exacerbated the situation, thus
requiring the tourism industry
to reassess itself and realign
operations with global and
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local realities. The Handbook
of Research on Sustainable
Tourism and Hotel Operations
in Global Hypercompetition
examines various aspects of the
hospitality, recreation, and
tourism industries. It
contributes empirical research,
theoretical development, and
current best practices to the
field. Covering topics such as
sustainable medical tourism,
technology acceptance model,
and cultural tourism, this major
reference work is an essential
resource for community
leaders, business executives
and managers, government
officials, librarians, students
and faculty of higher
education, researchers, and
academicians.
Gamification in Tourism Roman Egger 2015-09-10
Tourists' expectations are
increasingly complex and
sophisticated. They are now
seeking meaningful and more
stimulating experiences from
tourism providers. By
combining Gamification with
Experience Design the
Gamification in Tourism book
provides a comprehensive and
1-exploring-tourists-push-and-pull-travel-motivations-to

novel approach on how to
design such experiences. With
its Memorable Experience
Design framework and
practical case studies the book
should help tourism providers
shift their thinking as to what
they can offer in order to cater
to the new needs of their
guests.
Travel and Tourism - Richard
Sharpley 2006-11-15
The SAGE Course Companion
in Travel and Tourism is an
accessible introduction to the
subject that will help readers
extend their understanding of
key concepts and enhance their
thinking skills in line with
course requirements. It
provides support on how to
revise for exams, how to
present calculations and how
to prepare for and write
assessed pieces. Readers are
encouraged not only to think
like a Travel and Tourism
professional but also to think
about the subject critically.
Designed to complement
existing textbooks for the
course, the companion
provides: - Easy access to the
key themes in Travel and
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Tourism and an overview of its
business context - Helpful
summaries of the approach
taken by the main textbooks on
the course - Guidance on the
essential study skills required
to pass the course - Sample
exam questions and answers,
with common pitfalls to avoid A tutor's-eye view of what
course examiners are looking
for - A road map for the book to
help readers quickly find the
information they need The
SAGE Course Companion in
Travel and Tourism is much
more than a revision guide for
undergraduates; it is an
essential tool that will help
readers take their course
understanding to new levels
and achieve success in their
undergraduate course.
Gay Tourism - Oscar
Vorobjovas-Pinta 2021-06-14
This book examines the
emerging and shifting issues in
the field of gay tourism, how
these relate to significant
societal and technological
changes and the implications of
these changes for theory,
policy and practice. It
addresses the political and
1-exploring-tourists-push-and-pull-travel-motivations-to

sociocultural discourses
evident within gay tourism
consumption and explores the
conceptualisations of gay
tourism within the contexts of
tourist profiles and identities.
While gay travel research has
been dominated by Western
perspectives and traditions,
this book incorporates voices
from non-Western perspectives
and cultures. The volume
investigates the value of gay
tourism that facilitates our
engagement with tourism
experiences, leisure
opportunities and pleasure. It
will be a useful resource for
students, lecturers and
researchers in tourism, human
geography, cultural studies and
sociology.
Handbook of Hospitality
Marketing Management Haemoon Oh 2009-11-04
This handbook consists of 19
chapters that critically review
mainstream hospitality
marketing research topics and
set directions for future
research efforts.
Internationally recognized
leading researchers provide
thorough reviews and
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discussions, reviewing
hospitality marketing research
by topic, as well as illustrating
how theories and concepts can
be applied in the hospitality
industry. The depth and
coverage of each topic is
unprecedented. A must-read
for hospitality researchers and
educators, students and
industry practitioners.
Aspects of Tourist Behavior
- Metin Kozak 2013-07-26
As in other fields of research,
the behaviour of consumers
has also received a great deal
of attention in tourism research
over the past few decades due
to its growing importance in
the efficient marketing and
management of tourism
operations. The rapid
development of IT applications
and the equally swift changes
of needs and wants have
influenced consumers in terms
of the behaviour involved in
searching for information and
in decision-making processes.
As such, this book
encompasses a collection of
chapters addressing various
aspects of tourist behaviour,
from need-recognition to post1-exploring-tourists-push-and-pull-travel-motivations-to

consumption, supported
through selected practical
examples from a range of
countries, such as Portugal,
Italy, New Zealand, Jamaica,
Taiwan, Malaysia, and South
Africa, among others. The
book, systematic in structure
and thorough in content, is
very useful for people who wish
to improve and update their
current knowledge of tourist
behaviour, and also to those
carrying out further research
on this field.
Active Sport Tourism Heather J. Gibson 2020-05-21
This volume serves to expand
theory-driven understandings
of active sport tourism by
showcasing five empirical
studies examining a variety of
active sport tourism contexts.
These include table tennis at
the World Veteran’s
Championships, ultramarathon,
running/cycling/triathlon,
skiing/snowboarding, and a
range of issues such as active
ageing and travel-related
carbon footprints. The volume
also seeks to explore
possibilities for future
directions in active sport
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tourism and act as a catalyst
for ongoing scholarly inquiry.
Travelling to take part in active
sporting pursuits is growing in
popularity around the world.
Active sport tourism
encompasses travel to
participate in a myriad sports,
as well as in competitive
participatory sport events.
Much of the recent growth in
active sport tourism is
associated with travel to
compete in participatory sport
events, notably the "big city"
international marathon events;
amateur running, triathlon, and
cycling events; Masters Games;
and team sport tournaments.
While the broader sport
tourism research literature has
tended to focus on spectatororiented sports events,
particularly the mega events
such as the Olympic Games, it
is only recently that a
concerted research agenda in
active sport tourism has
emerged, making this volume
innovative and relevant. This
book was originally published
as a special issue of the Journal
of Sport & Tourism.
Heritage, Culture and Society 1-exploring-tourists-push-and-pull-travel-motivations-to

Salleh Mohd Radzi 2016-10-26
Heritage, Culture and Society
contains the papers presented
at the 3rd International
Hospitality and Tourism
Conference (IHTC2016) & 2nd
International Seminar on
Tourism (ISOT 2016),
Bandung, Indonesia, 10—12
October 2016). The book
covers 7 themes: i) Hospitality
and tourism management ii)
Hospitality and tourism
marketing iii) Current trends in
hospitality and tourism
management iv) Technology
and innovation in hospitality
and tourism v) Sustainable
tourism vi) Gastronomy,
foodservice and food safety,
and vii) Relevant areas in
hospitality and tourism
Heritage, Culture and Society
is a significant contribution to
the literature on Hospitality
and Tourism, and will be of
interest to professionals and
academia in both areas.
Strategic Management in
Tourism, 3rd Edition. CABI
Tourism Texts - Luiz Moutinho
2018-02-26
This comprehensive textbook
has, at its core, the importance
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of linking strategic thinking
with action in the management
of tourism. It provides an
analytical evaluation of the
most important global trends,
as well as an analysis of the
impact of crucial
environmental issues and their
implications. Now in its third
edition, and reviewing the
major factors affecting
international tourism
management, this wellestablished student resource
provides an essential overview
of strategic management for
students and professionals in
the tourism sector.
Older Tourist Behavior and
Marketing Tools - Vania Vigolo
2017-04-07
This book provides an in-depth
analysis of the older-tourist
market, and of the challenges
and opportunities created by
population ageing from a
tourism marketing perspective,
by combining a demand-side
and a supply-side approach to
older tourists. The book is
divided into three parts, the
first of which defines older
tourists and presents a critical
review of segmentation
1-exploring-tourists-push-and-pull-travel-motivations-to

approaches. The second part
then focuses on the behavior of
older tourists in terms of the
travel planning process, the
use of information and
communication technologies
for travel purposes, and
accommodation choices. The
final part analyzes the
marketing strategies and
operative practices of three
tourism companies that focus
on the older-adult market.
Practical implications for
tourism suppliers willing to
target older tourists are
derived. The book is intended
primarily for academics,
researchers, and professionals
in the tourism and hospitality
industry. In addition, it will be
useful for students attending
advanced tourism and
hospitality courses.
Transcending Borders in
Tourism Through Innovation
and Cultural Heritage - Vicky
Katsoni 2022
This book features the
proceedings of the 8th
International Conference of the
International Association of
Cultural and Digital Tourism
(IACuDiT). Held on the Hydra
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Island in Greece in September
2021, the conference's lead
theme was "Transcending
Borders in Tourism through
Innovation and Cultural
Heritage." Highlighting the
contributions made by
numerous writers to the
advancement of tourism
research, this book presents a
critical academic discourse
evolving tourism products and
services. It also deals with
strategies that help stimulate
economic innovation and
growth, and promote
knowledge transfer. Selected
chapters also deal with
innovation, creativity, and
change management in all
aspects of tourism, culture, and
heritage. A crucial focus is also
placed on embracing ICT as a
powerful development tool
along with strategies and
campaigns for smart tourism. It
offers numerous examples from
the whole spectrum of cultural
and heritage tourism, including
art, innovations in museum
interpretation and collections
management, cross-cultural
visions, gastronomy, film
tourism, dark tourism, sports
1-exploring-tourists-push-and-pull-travel-motivations-to

tourism, and wine tourism.
Consumer Tribes in Tourism
- Christof Pforr 2020-11-18
This book adopts a collectivist
perspective on special interest
tourism consumption, bringing
together research on ‘special
interest tourism’ and ‘niche
tourism’ as well as more recent
research into the
interdisciplinary applications of
the sociological concept of neo‐
tribes. It promotes a shift in
perspective away from special
interest tourism understood as
a sum of similarly motivated
individuals, to a collective view
of special interest tourists who
share common characteristics
(e.g., shared values, beliefs and
mutual interests) and group
structures. This approach
provides a better
understanding of groupings
that are not unified by a
common tourism motivation,
but brought together by
otherwise conditioned
commonalities in actual
behavior triggered by supplyside contexts (e.g., Airbnb).
The book considers tourism
micro‐segments as consumer
tribes (i.e., as symbolic
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communities) in which
individuals are embedded and
loosely bound together. As
there is limited research on the
collectivist perspective on
special interest tourism
consumption, in the first part
the book’s
conceptual/theoretical
discourse contributes to a
better understanding of
‘groupings’ in tourism behavior
but also collectives that are not
unified by a common tourism
motivation. Presenting
international examples, the
book explores in Part 2 the
group culture of a range of
tourist tribes by describing
emerging tourism microsegments, identifying shared
identities, and analyzing their
collective mechanisms.
Experiential Consumption and
Marketing in Tourism within a
Cross-Cultural Context Antónia Correia 2019-07-31
This edited volume examines
the role and place of culture in
tourism and how it is
manifested in marketing
theory, policy and practice. It
includes case examples and
looks at the roles of tourists,
1-exploring-tourists-push-and-pull-travel-motivations-to

locals and communities, and
business practices in
facilitating and sharing culture.
The Social Psychology of
Tourist Behaviour - Philip L.
Pearce 2013-10-22
The Social Psychology of
Tourist Behaviour is a sevenchapter book that describes
tourists, tourism, and tourist
psychology. The book
particularly explores economic,
geographical, anthropological,
and sociological studies of
tourism. Subsequent chapters
look into the social role of
tourist; an approach to tourist
motivation; social contact
between tourists and hosts;
and environmental settings of
tourist behavior. The book will
be useful for advanced
undergraduates, graduate
students and relevant
practitioners, and in some
cases for a rather broader
public in the field of social
psychology.
Contemporary Tourist
Experience - Richard Sharpley
2014-06-23
This significant and timely
volume aims to provide a
focused analysis into tourist
10/24
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experiences that reflect their
ever-increasing diversity and
complexity, and their
significance and meaning to
tourists themselves. Written by
leading international scholars,
it offers new insight into
emergent behaviours,
motivations and sought
meanings on the part of
tourists based on five
contemporary themes
determined by current
research activity in tourism
experience:conceptualization of
tourist experience; dark
tourism experiences; the
relationship between
motivation and the
contemporary tourist
experience; the manner in
which tourist experience can
be influenced and enhanced by
place; and how managers and
suppliers can make a
significant contribution to the
tourist experience. The book
critically explores these
experiences from
multidisciplinary perspectives
and includes case studies from
wide range of geographical
regions. By analyzing these
contemporary tourist
1-exploring-tourists-push-and-pull-travel-motivations-to

experiences, the book will
provide further understanding
of the consumption of tourism.
Safety and Security in Tourism
- C Michael Hall 2012-12-06
How will the travel and tourism
industry respond to the
terrorist attacks on America?
The recent terrorist attacks in
the United States and their
repercussions for the travel
and leisure industries have
focused more attention on
tourism safety and security
issues than ever before. The
impact on tourism destinations
and businesses, as well as on
traveler behavior, will be
significant. Recent events
require further analysis not
only of how travel safety may
be improved but also how
security issues may be seen in
terms of tourism marketing
and management so that the
industry is able to better
respond to such challenges. In
this, an era of turbulent global
relationships, the need for
destination marketing
organizations to demonstrate
that they are safe for tourists
has become increasingly
important. Negative publicity,
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often unrelated to on-theground reality, may also serve
to affect tourist perceptions.
Safety and Security in Tourism:
Relationships, Management,
and Marketing examines: the
effects of the September 11,
2001 attacks on the tourism
industry and how the industry
is responding the importance
of safety as a factor in
destination or activity choice
case studies of destination and
business responses to past
political instability and/or
attacks against tourists safety,
security and destination image
the role of the media in
influencing consumer
perceptions of travel safety
consumer awareness of travel
advisories and their influence
on behavior the role of
insurance in the travel industry
consumer awareness and
acceptance of security
measures in travel and tourism
safety and security as a
component in destination
marketing crisis and risk
management in the tourism
industry cross-border security
and visa controls and their
implications for tourism safety
1-exploring-tourists-push-and-pull-travel-motivations-to

and security measures for
tourists in different sectors and
in airports Tourism has often
been cited as a force for peace,
yet tourism is typically one of
the first industrial casualties of
war and political unrest. This
book examines tourism safety
and security issues to give you
a better knowledge base from
which to respond to future
events.
Self-Determination Theory
and Healthy Aging - Betsy Ng
2020-10-20
This book pioneers evidencebased research on healthy
aging through the application
of self determination theory
(SDT). Its uniqueness is located
in the fact that to date, no
other work has applied SDT to
the empirical study of aging
populations. The authors focus
on how SDT drives healthy,
successful and active aging,
and note that the motivation
factors underpinning healthy
aging are often neglected, or
altogether absent, in the
existing literature. This edited
volume is particularly timely
given the expanding aging
crisis in many North American,
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European and Asian contexts.
The collection of chapters
meets this challenge head-on in
comparing these contexts vis-avis a broad international scope,
and subsequent discussions on
important specialty issues in
aging, such as hearing and
memory loss. The work offers
global perspectives on aging,
autonomy and associated life
challenges, as well as factors
relating to the sustainability of
healthy aging in terms of
physical and mental well-being.
This book will be highly
relevant to researchers in the
SDT community, as well as
specialists in aging and
gerontology. It will also be of
interest to lifespan
psychologists and
developmental psychologists.
Positive Tourism - Sebastian
Filep 2016-10-04
Tourism affects millions of
individuals, numerous societies
and environments in multiple,
nuanced and overlapping ways.
While it can be viewed as a
frivolous leisure pursuit or
simply a large industry, with
potentially destructive impacts,
it might also be understood in
1-exploring-tourists-push-and-pull-travel-motivations-to

terms of its effects on human
fulfilment, the good life and
greater well-being. This book
calls for positive tourism,
principally grounded in
theories from positive
psychology (the study of what
makes life worth living), and
the development of a body of
knowledge that explains what
characterises optimal tourist
experiences, what enables host
communities to flourish and
what encourages workers in
tourism to thrive. Through
original research studies
reported in this international
volume we aim to further
develop this knowledge. The
intersections between ongoing
and traditionally inspired
applications of psychology in
tourism and this new thrust in
psychological inquiry promise
to refresh and challenge
tourism research. This book
will appeal to researchers and
academics in tourism, leisure,
positive psychology,
management and related fields
as well as graduate students,
professionals and policy
makers.
Qualitative Methods in Tourism
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Research - Wendy Hillman
2018-01-05
This volume seeks to expose
and illustrate new approaches
and thinking in qualitative
methods that are being
developed and implemented in
tourism research. The
contributions bring together
various qualitative methods
and approaches while also
providing suggestions for the
juxtaposition of qualitative and
quantitative methods in mixed
methods research. The book
has been written with a crossdisciplinary approach which
provides an insight into the art
of research development from
business, sociology and tourism
perspectives. The chapters
provide readers with a context
and practical application
examples for each method.
They present a distinctive
opportunity for social
researchers from a range of
disciplines, in particular
tourism, to examine how to
adapt the wide variety of
qualitative approaches to their
particular research needs.
Advances in Hospitality and
Leisure - Joseph S. Chen
1-exploring-tourists-push-and-pull-travel-motivations-to

2020-11-30
This sixteenth annual volume of
Advances in Hospitality and
Leisure includes full papers
and research notes. Articles
involve a quantitative or
qualitative approach along with
conceptual models.
Wilderness of Wildlife
Tourism - Johra Kayeser
Fatima 2017-05-08
Wildlife tourism is a growing
multimillion-dollar industry
within the hospitality and
tourism industry. Wildlife
tourism, in its simplest sense,
is the creation of tour packages
for watching wild animals in
their natural habitats, and is
particularly important in
African and South American
countries, Australia, India,
Canada, Indonesia,
Bangladesh, Malaysia, Sri
Lanka, and Maldives, among
others. This new book brings
together the best voices in the
field of wildlife tourism and
provides a key understanding
of wildlife tourism. It explores
many important aspects of
wildlife to date with related
implications for various
sectors, such as technology,
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education, corporations, and
policymaking.
Consumer Behavior in Travel
and Tourism - Kaye Sung Chon
2012-10-12
Containing original and
previously unpublished
theoretical and empirical
studies, Consumer Behavior in
Travel and Tourism will give
professionals, professors, and
researchers in the field up-todate insight and information on
trends, happenings, and
findings in the international
hospitality business arena. A
great resource for educators,
this book is complete with
learning objectives, concept
definitions, and even review
questions at the end of each
chapter. From this book,
readers will understand and
learn the needs and
preferences of tourists and how
to investigate the process of
destination and product
selection to help provide
customers with products and
services that will best meet
their needs. In today's highly
competitive business
environment, understanding
travel behavior is imperative to
1-exploring-tourists-push-and-pull-travel-motivations-to

success. Consumer Behavior in
Travel and Tourism brings
together several studies in one
volume, representing the first
attempt to explore, define,
analyze, and evaluate the
consumption of tourist and
travel products. This guide
offers essential research
strategies and methods that
enables readers to determine
the wants and needs of
tourists, including: discussing
and evaluating the main factors
that affect consumer behavior
in travel and tourism, such as
travel motivation, destination
choice, and the consequent
travel behavior exploring the
various decision-making
processes of consumers that
leads to consequent destination
choices through case study
analysis and marketing
suggestions determining
customer expectations of
products through a variety of
research techniques in order to
find ways of improving
satisfaction examining selected
research tools, such as product
positioning and repositioning
and using perceptual maps, to
evaluate the market
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implications of using
qualitative and/or quantitative
research techniques detecting
and analyzing the relative roles
individual, environmental,
socioeconomic, and
demographic factors play in
choosing travel destinations
Full of detailed charts and
graphs, Consumer Behavior in
Travel and Tourism illustrates
key points to give you a better
understanding of important
facts and findings in the field.
Culture and Cultures in
Tourism - Andres Artal-Tur
2020-06-30
According to the World
Tourism Organization
(UNWTO), international
tourists engaging in cultural
activities accounted for more
than 500 million of
international tourist numbers
in 2017. City tourism relies on
culture as a major product,
providing benefits not only for
interested visitors, but also for
the local resident population.
New trends in tourism include
"experiential tourism", where
the interactions between
tourists and residents become
a key part of the tourism
1-exploring-tourists-push-and-pull-travel-motivations-to

experience and overall
customer satisfaction. New
technologies and IT
applications allow tourists to
design their own trip, given the
presence of global companies
like Trip Advisor, Booking.com
and AirBnB. This
comprehensive volume
explores new trends in cultural
tourism, demonstrating how
and why culture has become a
central factor in tourism. The
authors analyse a wide range
of relevant issues, including:
how heritage-based and
cultural tourism could
contribute to the sustainability
of destinations; the increase of
religious travels to and within
Arab countries; and how
cultural tourism fosters
understanding among people
and cultures, and could even
potentially help to consolidate
peace at a regional level. The
book also analyses interactions
between hosts (the local
residents) and guests (the
cultural visitors), revisiting the
pioneer hippy travelling
experiences in Turkey of the
1960s and how they shaped
youth culture. This book will be
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of great interest to students
and researchers of cultural
tourism. The chapters were
originally published in the
journal Anatolia.
Routledge Handbook of the
Tourist Experience - Richard
Sharpley 2021-11-17
Routledge Handbook of the
Tourist Experience offers a
comprehensive synthesis of
contemporary research on the
tourist experience. It draws
together multidisciplinary
perspectives from leading
tourism scholars to explore
emergent tourist behaviours
and motivations. This
handbook provides up-to-date,
critical discussions of
established and emergent
themes and issues related to
the tourist experience from a
primarily socio-cultural
perspective. It opens with a
detailed introduction which
lays down the framework used
to examine the dynamic
parameters of the tourist
experience. Organised into five
thematic sections, chapters
seek to build and enhance
knowledge and understanding
of the significance and
1-exploring-tourists-push-and-pull-travel-motivations-to

meaning of diverse elements of
the tourist experience. Section
1 conceptualises and
understands the tourist
experience through an
exploration of conventional
themes such as tourism as
authentic and spiritual
experience, as well as
emerging themes such as
tourism as an embodied
experience. Section 2
investigates the new,
developing tourist demands
and motivations, and a growing
interest in the travel career.
Section 3 considers the
significance, motives, practices
and experiences of different
types of tourists and their roles
such as the tourist as
photographer. Section 4
discusses the relevance of
‘place’ to the tourist
experience by exploring the
relationship between tourism
and place. The last section,
Section 5, scrutinises the role
of the tourist in creating their
experiences through themes
such as ‘transformations in the
tourist role’ from passive
receiver of experiences to cocreator of experiences, and
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‘external mediators in creating
tourist experiences'. This
handbook is the first to fill a
notable gap in the tourism
literature and collate within a
single volume critical insights
into the diverse elements of the
tourist experience today. It will
be of key interest to academics
and students across the fields
of tourism, hospitality
management, geography,
marketing and consumer
behaviour.
Perspectives on Business
management & economics Vijaya kittumanda,
dr.Naveenanr.v., dr. Rajesh
rengaswamy, dr. Harmeet
matharu
Routledge Handbook of the
Tourist Experience - Richard
Sharpley 2021-11-17
Routledge Handbook of the
Tourist Experience offers a
comprehensive synthesis of
contemporary research on the
tourist experience. It draws
together multidisciplinary
perspectives from leading
tourism scholars to explore
emergent tourist behaviours
and motivations. This
1-exploring-tourists-push-and-pull-travel-motivations-to

handbook provides up-to-date,
critical discussions of
established and emergent
themes and issues related to
the tourist experience from a
primarily socio-cultural
perspective. It opens with a
detailed introduction which
lays down the framework used
to examine the dynamic
parameters of the tourist
experience. Organised into five
thematic sections, chapters
seek to build and enhance
knowledge and understanding
of the significance and
meaning of diverse elements of
the tourist experience. Section
1 conceptualises and
understands the tourist
experience through an
exploration of conventional
themes such as tourism as
authentic and spiritual
experience, as well as
emerging themes such as
tourism as an embodied
experience. Section 2
investigates the new,
developing tourist demands
and motivations, and a growing
interest in the travel career.
Section 3 considers the
significance, motives, practices
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and experiences of different
types of tourists and their roles
such as the tourist as
photographer. Section 4
discusses the relevance of
‘place’ to the tourist
experience by exploring the
relationship between tourism
and place. The last section,
Section 5, scrutinises the role
of the tourist in creating their
experiences through themes
such as ‘transformations in the
tourist role’ from passive
receiver of experiences to cocreator of experiences, and
‘external mediators in creating
tourist experiences'. This
handbook is the first to fill a
notable gap in the tourism
literature and collate within a
single volume critical insights
into the diverse elements of the
tourist experience today. It will
be of key interest to academics
and students across the fields
of tourism, hospitality
management, geography,
marketing and consumer
behaviour.
Handbook on Tourism and
Social Media - Gursoy, Dogan
2022-02-11
This comprehensive Handbook
1-exploring-tourists-push-and-pull-travel-motivations-to

offers an overview of current
research on the use of social
media within the tourism
industry, investigating a range
of social media practices and
proposing strategies to address
key challenges faced by tourist
destinations and operators.
Indigenous Heritage - Michelle
Whitford 2021-07-22
History shows that travellers
sought to experience the
unfamiliar and exotic cultures
and traditions of Indigenous
peoples, with early examples of
Indigenous tourism in the
United States, Canada,
Scandinavia, Australia, New
Zealand and countries
throughout Asia and Latin
America. Similarly,
contemporary travellers
demonstrate a desire to seek
out opportunities to experience
Indigenous peoples and their
cultures. Thus, we are
witnessing worldwide growth
in the awareness of, and
interest in, Indigenous
cultures, traditions, histories
and knowledges. Engagement
in the tourism sector is
regularly advocated for
Indigenous peoples because of
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the socio-economic
opportunities it provides;
however, there are a range of
cultural benefits including the
maintenance, rejuvenation
and/or preservation of
Indigenous cultures,
knowledges and traditions for
Indigenous peoples who choose
tourism as a vehicle to
showcase their cultures.
Consequently, tourism is
regularly acknowledged as a
means for facilitating the
sustainability of tangible and
intangible Indigenous cultural
heritage including languages,
stories, art, dance, rituals and
customs. Importantly, however,
the history of Indigenous
peoples’ engagement in
tourism has provided a range
of examples of the threats to
Indigenous culture that can
accrue as a result of tourism
(i.e., cultural degradation,
commercialisation and
commodification, authenticity
and identity, among others).
This book presents an
exploration of the intersection
between tourism and
Indigenous culture. The
chapters in this book were
1-exploring-tourists-push-and-pull-travel-motivations-to

originally published as a
special issue of the Journal of
Heritage Tourism.
Theory and Practice in
Hospitality and Tourism
Research - Salleh Mohd Radzi
2014-08-12
Theory and Practice in
Hospitality and Tourism
Research includes 111
contributions from the 2nd
International Hospitality and
Tourism Conference 2014
(Penang, Malaysia, 2-4
September 2014), and covers a
comprehensive range of topics,
including: - Hospitality
management - Hospitality &
tourism marketing - Tourism
management - Technology &
innovation in hospitality &
tourism - Foodservice & food
safety - Gastronomy The book
will be of interest to
postgraduate students,
academics and professionals
involved in the fields of
hospitality and tourism.
Academic Tourism - João P.
Cerdeira Bento 2020-11-03
This book presents the latest
knowledge on the still underresearched field of academic
tourism, which over the past
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decade has gained in
importance at local and
national economic levels as a
result of increasing
international mobility of
students and academic staff in
higher education. A wide range
of themes are explored from
various perspectives, with the
focus on Europe. Particular
attention is paid to academic
tourism demand, expenditure,
and economic impact; the
relationships between
academic tourism and local and
regional development,
sustainable development, and
environmental sustainability;
and the importance of
academic tourism for the
internationalization of higher
education and international
cooperation and development.
Further topics to be considered
include the significance of
academic tourism for the
dynamics of tourism
destinations and insights from
experimental tourism research.
In addition to theoretical
chapters and state of the art
reviews, readers will find
insightful empirical and case
studies. The book will be of
1-exploring-tourists-push-and-pull-travel-motivations-to

interest to academics,
researchers, students, and
practitioners, including policy
makers.
Tourism and Hospitality
Development Between China
and EU - Guojun Zeng
2014-10-16
Tourism and hospitality
industry is facing a substantial
amount of opportunities and
challenges due to the
globalization. The Third
International Conference on
Tourism and Hospitality
between China and Spain
(ICTCHS) provides a unique
global forum for academics,
thought leaders and key
industry practitioners from
diverse backgrounds and
interests to meet, discuss and
debate critical issues that will
affect the future direction of
tourism and hospitality
research and practice.
The SAGE Handbook of
Tourism Management - Chris
Cooper 2018-08-06
The SAGE Handbook of
Tourism Management is a
critical, state-of-the-art and
authoritative review of tourism
management, written by
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leading international thinkers
and academics in the field.
With a strong focus on
theories, concepts and
disciplinary approaches to
tourism studies, the chapters in
this volume are framed as
critical synoptic pieces
covering key developments,
current issues and debates,
and emerging trends and
future considerations for the
field. Part One: Researching
Tourism Part Two: Social
Analysis Part Three: Economic
Analysis Part Four:
Technological Analysis Part
Five: Environmental Analysis
Part Six: Political Analysis This
handbook offers a fresh,
contemporary and definitive
look at tourism management,
making it an essential resource
for academics, researchers and
students.
Tourism Research - Douglas
Pearce 2010-03-31
Leading international tourism
scholars from a range of
disciplines, analyse what
progress has been made in
tourism research in the last
two decades and where
research might go in the
1-exploring-tourists-push-and-pull-travel-motivations-to

future.
Routledge Handbook of Wine
Tourism - Saurabh Kumar Dixit
2022-11-25
Wine tourism or enotourism or
oenotourism or winery tourism
or vinitourism is a special
interest tourism that empowers
local culture and spawns
business opportunities for the
local community. The
comprehensive Routledge
Handbook of Wine Tourism
offers a thorough inquiry into
both regular and emerging
issues of wine tourism. Modern
wine tourism extends beyond
the mere cultivation of grapes
and the production and selling
of wine. The Routledge
Handbook of Wine Tourism
examines the complex interplay
of market profiling, sustainable
regional development, and
innovative experiential
marketing constructs which,
when successful, contribute to
the growth and sustainable
evolution of global wine
tourism. This handbook
examines how the success of
various enotourism events such
as vineyard visits, winery tours,
wine festivals and wine trails
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can stimulate the development
of wine-producing regions and
territories. Incorporating the
latest philosophies and
research themes, this
handbook will be an essential
reference for students,
researchers, academics and
industry practitioners of
hospitality and tourism,
gastronomy, management,
marketing, cultural studies,
development studies,
international business and for
encouraging dialogue across
disciplinary boundaries.
Global Perspectives on
Literary Tourism and FilmInduced Tourism - Baleiro,
Rita 2021-12-10
At the end of the 20th century,
the traditional forms of tourism
transformed; they expanded by
the introduction of new
postmodern tourist forms,
bringing innovative offers to
the marketplace. Two of these
new fast-growing forms are
literary tourism and filminduced tourism, both of which
fall under the umbrella of
cultural tourism. Both niches of
cultural tourism share the need
to create products and
1-exploring-tourists-push-and-pull-travel-motivations-to

experiences that meet the
tourists’ expectations. Global
Perspectives on Literary
Tourism and Film-Induced
Tourism discusses literary
tourism and film-induced
tourism and documents the
advances in research on the
intersections of literature, film,
and the act of traveling.
Covering a wide range of topics
from film tourism destinations
to digital literary tourism, this
book is ideal for travel agents,
tourism agencies, tour
operators, government
officials, postgraduate
students, researchers,
academicians, cultural
development councils and
associations, and policymakers.
The Routledge Handbook of
Tourism Experience
Management and Marketing Saurabh Kumar Dixit
2020-06-08
The Routledge Handbook of
Tourism Experience
Management and Marketing
offers a comprehensive and
thorough inquiry into both
customary and emergent issues
of tourism experience and cocreation. Drawing together
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contributions from 83 authors
from 28 countries with varied
backgrounds and
interdisciplinary interests, the
handbook highlights multiple
representations and
interpretations of the theme. It
also integrates a selection of
illustrative global case studies
to effectively present its
chapter contents. Tourism
experience drives the
contemporary tourist’s
behavior as they travel in
pursuit of experiencing unique
and unusual destinations and
activities. Creating a
memorable and enduring
experience is therefore a
prerequisite for the all tourism
business organizations
irrespective of the nature of
their products or services. This
handbook focuses on
conceptualizing, designing,

1-exploring-tourists-push-and-pull-travel-motivations-to

staging, managing and
marketing paradigms of
tourism experiences from both
supply and demand
perspectives. It sheds
substantial light on the
contemporary theories,
practices and future
developments in the arena of
experiential tourism
management and marketing.
Encompassing the latest
thinking and research themes,
this will be an essential
reference for upper-level
students, researchers,
academics and industry
practitioners of hospitality as
well as those of tourism,
gastronomy, management,
marketing, consumer behavior,
cultural studies, development
studies and international
business, encouraging dialogue
across disciplinary boundaries.
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